IS PGAYA Escola Superior de Ciéncias Empresariais
Ficha da Unidade Curricular (FUC)

instituto superior politécnico

Caracterizacao da Unidade Curricular / Characterization of the Curricular Unit
Designacao da Unidade Curricular (UC) / Title of Curricular Unit (CU): e-Business

Area cientifica da UC / CU Scientific Area: Gestdo e Administracdo / Management and Administration
Semestre / Semester: 1°

Namero de créditos ECTS / Number of ECTS credits: 6

Carga horaria por tipologia de horas / Workload by type of hours: TP: 45; OT: 6; 0: 9

Carga letiva semanal / Weekly letive charge: 3h

Objetivos de aprendizagem (conhecimentos, aptidoes e competéncias a desenvolver pelos
estudantes):
No final da unidade curricular, os alunos deverdo saber:

e Distinguir as caracteristicas e natureza das diferentes formas de negdcio digital

e Descrever os principais modelos de negdcio e respetiva aplicabilidade

e Adotar abordagens de e-commerce e enquadra-las na estratégia do negdcio digital

e Estruturar e construir um site respeitando principios e regras

Intended learning outcomes (knowledge, skills and competences to be developed by the students):
At the end of the curricular unit, students should know:

e Distinguish the characteristics and nature of the different forms of digital business

e Describe the main business models and their applicability

e Adopt e-commerce approaches and frame them in the digital business strategy

e Structure and build a website respecting principles and rules

Conteiidos programaticos:

1. Negocio digital

1.1. Conceitos base

1.2. Componentes do negdcio digital

2. Modelos de negécio digital
2.1. Tipos de modelos de negdcio
2.2. Formas de remuneracao

2.3. Business Model Canvas

3. e-Commerce

3.1. Conceitos de e-Commerce
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3.2. Tipos de e-Commerce

3.3. Formas de pagamento

4. Website
4.1. Tipos de website
4.2. Alojamento e dominios

4.3. Wordpress

Syllabus:
1. Digital business
1.1. Basic concepts

1.2. Components of digital business

2. Digital business models
2.1. Types of business models
2.2. Ways of payment

2.3. Business Model Canvas

3. e-Commerce
3.1. Concepts of e-Commerce
3.2. Types of e-Commerce

3.3. Forms of payment

4. Website

4.1. Types of websites
4.2. Hosting and domains
4.3. Wordpress
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